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Communications Specialist – Job 

Posting    
 

Position title:  Communications Specialist  

Reports to:  Marc Workman, World Blind Union (WBU) Chief Executive Officer (CEO) 

Location:  Flexible 

Position type:  Contract  

Duration:  1 year from commencement with possible extension  

Commencement:  September 2022 or as agreed with selected candidate  

Application deadline:  September 14, 2022 (11:59 pm eastern) 

Application process:  Please send applications, including a cover letter, via email to 

Marc Workman at Marc.workman@wbu.ngo  

 

Background 
The WBU is the leading global voice for an estimated 253 million blind and partially sighted 

persons worldwide. Our members consist of over 250 organizations in more than 190 countries. 

Our work is driven by our vision of a world in which we, as blind and partially sighted persons, 

can participate fully in any aspect of life we choose. We advocate for equal opportunities, and 

the protection and promotion of the fundamental human rights of all. The WBU is a founding 

member of the International Disability Alliance (IDA) and sits both on its board and programme 

committee and other technical committees. 

Building on this, WBU has been working jointly with WBU members, OPD partners and external 

humanitarian and development partners, including UN Agencies, INGOs and global networks 

and initiatives, to promote full participation and equal opportunities, protect the human rights of 

blind and partially sighted persons in all aspects of social, economic, political and cultural life 

and ensure that our voice is heard at the global, regional and national levels in all matters 

affecting our lives. To support this objective, WBU is working towards key priorities including on 

advocacy, capacity building and organisational excellence in line with our Strategic Plan 2022 – 

2025.  

 

Position Overview 
As part of the World Blind Union Secretariat, the Communications Specialist is responsible for 
developing and maintaining quality content to support the strategic priorities of the WBU.  

The primary responsibilities of this position include but are not limited to social media, website 
and email governance, newsletters, brand writing, and delivery of special communications 

mailto:Marc.workman@wbu.ngo


 

Page 2 of 4 

 

projects, such as communication support during various international conferences and events 
and support for the development of a Knowledge Learning Platform. 

This position provides functional expertise for WBU communications, taking direction from the 
CEO. Major accountabilities include social media; digital properties (i.e., WorldBlindUnion.org); 
email governance (i.e., Mail Chimp); writing of marketing, communications and promotional 
materials; and oversight and delivery of special communications projects such as the annual 
report.  

 

Duties and Responsibilities  

The Communications Specialist will be responsible for: 

Social media 

• Leads the development of WBU social media content strategy to support strategic 

objectives.  

• Works with secretariat staff and other WBU leaders to create and deliver engaging social 

media campaigns for key events, promotions, programs, and advocacy initiatives. 

• Responsible for regular posts to all applicable social media outlets to reach the WBU’s 

target audiences; monitors all online postings; and drives and engages in online 

conversations, ensuring consistency of voice across all platforms. 

• Actively engages with and responds in a timely manner to individuals who interact with 

the organization on its social media platforms through questions or comments. 

• Identifies and leverages opportunities to engage key influencers/advocates in 

conversations that are timely and relevant. 

 

Website and email governance  

• Acts as the WBU lead for brand quality control of the WBU website.  

• Reviews and revises propose content to ensure consistency of brand language 

(including the assurance of proper grammar and tone) as well as to ensure that the 

content is as engaging as possible in terms of photos, formatting, bullets, etc. 

• Works with relevant secretariat staff to revise, restructure and rewrite web content to 

ensure optimal user engagement. 

• Manages the ongoing development and uploading of homepage content to align with 

organizational goals/priorities throughout the year (i.e., significant calendar days, 

campaigns, etc.). 

• Provides a quarterly report to the CEO outlining website 

accomplishments/issues/challenges over the course of the quarter (i.e., pages edited, 

nature of changes, issues identified, etc.).  

• Develops and maintains ‘special initiative’ areas of the website, as the need arises (e.g., 

advocacy initiatives, Ukrainian Unity Fund, etc.). 

• Acts as the WBU lead for email deployment and list management using Mail Chimp, 

providing expertise, support and direction when needed.  

• In addition to drafting content, reviews and revises emails proposed by secretariat staff, 

and creates a quarterly report for the CEO outlining relevant information such as number 

of emails sent, frequency of email deployment by the organization, open/click rates, as 
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well as any issues that have arisen related to list management, accessibility, etc. 

 

Brand writing 

• Conceptualizes and produces compelling, effective and brand-consistent copy in support 

of the organization's diverse marketing and communications portfolio, with a focus on 

writing for digital media.  

• Writes clear, persuasive and original copy for a wide range of marketing and 

communications materials, including newsletters, advertisements, public service 

announcements, display and promotional materials, brochures and more. 

• Ensures all communication materials reflect the organization's brand voice and related 

standards.  

 

Special communications projects 

• Works with secretariat staff to develop and execute communications activities before, 

during, and after international conferences and events such as the World Urban Forum, 

the Conference of States Parties, and high-level political forums. Occasional 

international travel may be required. 

• In collaboration with the CEO, oversees a brand refresh and a revamping of the WBU 

website. 

• Supports the development of a Knowledge Learning Platform to facilitate knowledge 

sharing and collaboration among WBU members and partners. 

 

Qualifications: Education, Knowledge & Professional 

Experience 
The ideal candidate will possess a strong commitment to advance the rights of persons with 
disabilities in all their intersectionality and stand behind the notion of “nothing without us” when it 
comes to policy and practice towards communities where no one is left behind. The candidate 
has exceptional attention to detail and well-developed interpersonal skills, communicates at a 
high-level both orally and in writing, and is passionate about building strong internal and 
external relationships and partnerships.  

• University/college graduate in marketing, new media, communications or an equivalent 

combination of education, training and expertise. 

• Minimum of two years of experience in marketing, digital marketing or communications. 

• Understanding of marketing services. 

• Professional experience with web development, creating a streamlined, client-focused 

interface through creative use of SharePoint and HTML coding. 

• Understanding of social media best practices, and ability to manage and monitor social 

communities. 

• Ability to plan, manage and evaluate multiple projects, typically involving input from 

internal and external contacts. 

• Excellent project management, time management and organizational skills. 



 

Page 4 of 4 

 

• Excellent writing skills, with experience writing in plain language for a wide variety of 

applications, including websites. 

• Strong editing skills and ability to evaluate and proof copy and artwork. 

• Understanding of media relations practices and principles. 

• Professional experience creating branded images for website, social media and email 

communications using Photoshop. 

• Superior interpersonal skills, including ability to relate effectively with people at all levels, 

both internal and external. 

• Demonstrated computer skills and competence with standard computer tools associated 

with business and project management. 

• Languages: English, French and Spanish are the working languages of the WBU. For 

this position fluency in written and oral English is required. Working knowledge of 

another language is highly desirable. 

• Skilled in working across cultures and geographies, with the ability to communicate 

effectively with diverse audiences and across countries in an e-office environment. 

• Willingness to work flexible hours. 

• Willingness to travel as required. 

  
At the World Blind Union, we believe our diversity is our strength – we take pride in an inclusive 
workplace and are committed to recruiting and selecting in a fair, transparent, and accessible 
way. We welcome applications from diverse candidates, including but not limited to Indigenous 
peoples, women, candidates with disabilities, and candidates of colour from all parts of the 
world. We strongly encourage applications from applicants who are blind or partially sighted. If 
you require an accommodation at any stage of the recruitment and selection process, please let 
us know and we will work with you to meet your needs. 

Please send completed applications via email to Marc Workman at marc.workman@wbu.ngo no 
later than September 14, 2022 at 11:59 pm eastern. 
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